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[1] BAfEF AR T ARMBIN, 45 mAEE A AR, 5 AR I NME T N .
ttan, In a recent study Harvey (1993) argued that ....

[2] AfEE A AR T HAR MBI, WA R # eSS S b, e, A recent
study (Harvey, 1993) shows that:---

[3] #esl RS LR —F i i 7 L B R0 R TR L ERe S, NS 78
a.b.c T LLX 5, BAESES 1, 11, Johnson (1989a) discussed the subject::-

[4] wRB S RIEAEA IS, ZR IR I FIR 25 Y, 0, Matthews and Jones
(1992) have proposed that---

[5] WA =Ar L L, RS —GEErL, BHARES Eetal. GEAD , W,
Wilson et al.(1993) conclude that---.

[6] wlRAESCh E S AR, RIERIEYD, JFH 5 SCAE S AT N B i A A,
W15 53CRREIT . SR AR5, Maf WG] S, RESS—HRIn), E%
TEMS AL B 45 B AR WA Ry DL TS . betn,  Aitchison (1981), for
example, points out that language is subject to change, and is not caused by
“unnecessary sloppiness, laziness or ignorance” (p 16). X5 HKJELE
L =47 AR, AR E R DIRUE 51 ORI 30 AMARF, 515U AT S IR
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W. tban, Paine et al.(1983)added that good praise follows the “if-then” rule:
The “if-then rule” states that if the student is doing something you want

to encourage—something you want to see the student do again or do more
often in the future (and if you are sure that that is what the student is
doing)—then (and only then) you should praise the student for it(p.46).
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